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Keurig®

OS

KeurigOS enables discovery, and deepens experiences 
through meaningful interactions.

The KeurigOS creates a brand experience that effortlessly 
recognizes user needs, tastes , location and lifestyle. It also 
provides each Keurig® user an experience that is joyful, 
memorable and valuable.
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KeurigOS enables discovery, and deepens experiences 
through meaningful interactions.

Keurig
OS

Deepen
Functional

Discover
Emotional
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Inspire 
Purchase 

User 
Engagement
Cycle

Increase 
Usage

Encourage 
Loyalty 

Promote 
Advocacy

A typical user new to Keurig and interested in 

switching or buying a new brewer. At this stage 

in the cycle, this user is interested in the brewer’s 

design form, price points, brewer features and 

tech specifications.

 

The purpose of the platform, in this part of the 

cycle, is to clearly communicate the brewing 

system functional and emotional benefits.  For 

those users new to single-serve systems, it’s 

particularly, important to highlight why it makes 

sense to switch.

—

Find a particular brewing system

Read customer reviews

Compare features between brewers

Compare pricing

—

Search and find new flavors

Purchase new accessories

Ability to quickly order/re-order

Get inspired to try new flavors

—

Ability to track loyalty points 

Easily review a product or flavor

Encourage deeper engagement

—

Share content

Get recognition from others

Earn points

Already owns a brewing system and is curious 

and interested in learning how to maximize their 

current brewer by trying new K-Cup flavors.

 

During this phase, the platform provides relevant 

suggestions and encourages flavor discovery. 

Additionally the process of ordering and re-

ordering K-Cups is made simple and enjoyable. 

 

Flavors can be discovered in various ways, 

through filters, occasions or editorial content.

Already owns a brewing system and actively 

orders K-Cups for her brewing system.  

The platform recognizes users’ behaviors 

and incentivizes the user based on level of 

engagement.  Activity such as reviews, product 

recommendations, and purchases allows users  

to earn loyalty points.

The system allows the user to easily track activity 

in an intuitive, engaging and fun way. 

Loves his brewer and the flavors’ it offers and is 

willing to spread the word with others. 

During this phase, the platform facilities sharing, 

while making it fun and rewarding for both the 

sender and the recipient.

Immediately after sharing content, the system 

acknowledges their participation, making it 

rewarding and satisfying for the user.

Inspire 
Purchase 

Increase 
Usage

Deepen

Discover

Encourage 
Loyalty 

Promote 
Advocacy
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Keurig®

Design System

The purpose of the design system is to help establish and 
define the foundational design principles that will guide 
Keurig.com and future digital properties.

Index Brand Color System
Typography
Iconography
Calls-to-Action
Brewer Photography
Appetite Photography
Lifestyle Photography
Brand Stories
Grid System
Templates & Modules
Navigational Elements
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Brand Color System

K-Yellow
#ffaf00
R:255   G:175   B:0

Used for:

• Graphic elements

• Primary buttons

• Link arrows

• Text links on images

• Selected text states

K-Black
#1e1e1e
R:30   G:30   B:30

Used for:

• Body text

• Graphic elements

K-Gray 1
#e5e5e5
R:229   G:229   B:229

Used for:

• Page background

K-Gray 2
#f2f2f2
R:242   G:242   B:242

Used for:

• Page background

• Graphic elements

White
#f2f2f2
R:255   G:255   B:255

Used for:

• Page background

• Reversed text

• Tertiary buttons

K-Blue 1
#929aa5

R:146   G:154   B:165

Used for:
• Text links
• Navigational icons
• Monetary text content
• Graphic elements
• Active navigational states

K-Blue 2
#c1c6cc
R:193   G:198   B:204

Used for:

• Secondary buttons

K-Blue 3
#d8dce0
R:216   G:220   B:224

Used for:

• Section dividers

• Stroke for boxed content

K-Red
#fe4747
R:254   G:71   B:71

Used for:

• Error messages

• Graphic negative elements

The Keurig digital color palette is primarily  

made up of these colors and shades.

Black and shades of blue/gray dominate, with 

yellow reserved for primary buttons roll-overs, 

selected and highlight states.  

 

Additional colors will be labeled throughout.
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Bold.
Neutral.
Clear.

Bold

Keurig’s typography is bold and confident. 

Messages are direct and with intent.

Neutral

Function over style, Keurig’s typeface can easily 

co-exist with other brands harmoniously, without 

clashing.

Clear

Our typeface communicates messages clearly 

and direct. They’re told in a way that’s believable 

and compelling.

Typography Reader

AaBcCdDdEeFfGg
HhIiJkKkLlMmNnOo
PqQqRrSsTtUuVv
WwYyZz

-
1234567890

ABOUT READER 

Reader is a neo–grotesque typeface initially 

created in a medium weight, and now re-cut into 

a base family of six weights with an additional 

seventh in the form of Reader Black. The 

typeface itself has been referenced from an 

RSPB letter dating 1972. The original typeface, 

which is unknown, was a monospaced, rounded 

face. It had geometric proportions which felt like 

they wanted to break free of the restrictions of a 

monospaced grid.

The construction and geometric properties from 

this type were taken into the sketching process 

of Reader but without the monospaced grid. The 

proportions of the typeface were rebalanced to 

give it a neo-grotesque, 1960’s swiss style feel, 

but also referencing the symmetry and geometry 

of the bauhaus. Weight has also been added to 

the face, giving a subtle stress to the characters 

and allowing easy readability. The ends of every 

stem, originally rounded, have been cut off, 

replaced with horizontal and angled edges to 

allow for evenly spaced typesetting.

The name takes itself from the original reference 

of whom the letter is addressed to – Reader.

ABOUT THE FOUNDRY

Colophon is an independent type foundry set up 

by London-based design studio, The Entente 

(Anthony Sheret & Edd Harrington).

As well as distributing and acting as a platform for 

fonts designed by The Entente, it selects fonts 

designed by other designers to distribute and 

create products for.

Working in a similar way to that of a publishers, 

some typefaces that are released by Colophon 

will be in a limited edition. These fonts will be 

unique in its edition, ranging from 50-500.

Colophon also offers a selection of specimen 

books and a range of miscellaneous products. 

These are all produced in a limited edition.

Studio 53,

Hackney Downs Studios,

3–17 Amhurst Terrace,

Hackney, London

E8 2BT

United Kingdom

abc@colophon-foundry.org

+44(0)20 3095 9782
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08

Breakfast 
Blend

Example Headline 
and Capitals
Example sub-headline uses sentence  
case typography and punctuation.

Body copy, headline and sub-healine 
copy can be centered. However in long 
descriptive instances all copy should 
be left justified as shown here. Lorem 
ipsum dolor sit amet, consectetur 
adipiscing elit. Nunc eu mollis elit. Duis 
sodales bibendum lorem vitae porttitor. 
Nunc sollicitudin commodo mi at 
blandit. Proin erat eros, elementum at 
tortor condimentum, adipiscing cursus 
magna. Aenean at massa vitae urna 
sollicitudin luctus.

GREEN MOUNTAIN 
COFFEE®

186 User Reviews

/

M

Example Headline 
Capitals Letters

Example sub-headline uses sentence case 
typography and punctuation.
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Desktop & Tablet
Typography

B1

B2

B3

B4

BT1

BT2

H1

H2

H3

H4

Body 1
Body 2

Body 3

Body 4

Body Title

Body Title

Headline 1
Headline 2
Headline 3
Headline 4

Reader Regular

Reader Regular

Reader Regular

Reader Regular

Reader Medium

Reader Medium

Reader Regular

Reader Regular

Reader Regular

Reader Regular

22/28/0

18/24/0

15/22/0

13/15/0

15/22/0

18/24/0

48/54/0

36/42/0

30/36/0

24/28/0

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

Name Sample Typeface Hex Pt Size/Leading/Kerning

TYPOGRAPHY

The following type styles are the most  

frequently used formats throughout Keurig.com.

See HTML Wrapper for examples and reference.

http://keurig-htmlprototype.dev.tech.
ny.havasww.com/
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Desktop & Tablet
Typography - Links

Reader Medium

Reader Medium

Reader Regular

Reader Regular

Reader Regular

Reader Regular

Reader Medium

Reader Medium

18/22/0

15/22/0

18/22/0

15/22/0

18/22/0

15/22/0

18/22/0

15/22/0

FFAF00 - F19700

FFAF00 - F19700

929AA5 - F19700

929AA5 - F19700

1E1E1E - F19700

1E1E1E - F19700

1E1E1E - F19700

1E1E1E - F19700

Name Inactive State Typeface Hex Pt Size/Leading/Kerning

TEST LINKS
& CALLS-TO-ACTION 

The following are examples of text link  

calls-to-action to be used throughout  

Keurig.com.

Text Links are typically used within promotions 

and touts and always shown at the end  

of a sub-headline.

See HTML Wrapper for examples and reference.

http://keurig-htmlprototype.dev.tech.
ny.havasww.com/

Text Link

Text Link

Text Link

Text Link

  Text Link

  Text Link

Text Link

Text Link

Hover/Active State

L1

L2

L3

L4

L5

L6

L7

L8

Text Link

Text Link

Text Link

Text Link

  Text Link

  Text Link

Text Link

Text Link

Link Arrow
#ffaf00
R:255   G:175   B:0
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Desktop & Tablet
Buttons

Inactive State Hover/Active State

BUTTON HIERARCHY 

1. Primary Button

2. Secondary Button

3. Tertiary Button / Text Links

Button styles reflect the hierarchy of 

action. Purchase related calls-to-action 

use the K-Yellow color. Informational 

buttons use K-Blue. 

Text Links with link arrows are typically 

used at the end of large bodies of 

copy.

BUTTON WIDTHS 

Button capsules should be a minimum 

width of 100px. Text within capsules 

should have a minimum margin of 2 

characters on either side.

Hover/Active (if button action is secondary)

Font:
Reader Bold (UPPERCASE)

Pt Size/Leading/Kerning:
15/22/0

TERTIARY
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Iconography
(desktop)

INTERACTION ICONS

Navigational icon (yellow) 

30px X 30px / 2px stroke

Navigational icon (blue) 

30px X 30px / 2px stroke

Navigational icon (top nav) 

50px X 50px / 2px stroke

Play button (large)

124px X 124px / 4px stroke

Play button (small)

27px X 27px / 1px stroke

Play button (medium)

52px X 52px / 2px stroke

Tool tip 

1px stroke

Inactive State Hover/Active State Inactive State Hover/Active State

ACTION ORIENTED ICONS

Action Oriented Icons are icons that  

a user can interact with.

Examples:

Receiving more information

and Tool-tips

Icons with Navigation

Interface Controls

Action Oriented Icons are typically 

made with the color #929aa5
with a 1-2px circular outer stroke.

Their size can range from  
30x30px to 124x124px.
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Iconography
(desktop)

STATIC ICONS

Link arrow (yellow)

Link arrow (blue)

Tab-menu graphic

element

Graphical support (small)

1px stroke

Graphical support (big)

1px stroke

Product compatibility

SUPPORTING ICONS

Support Icons are visual graphics that 

are used to help illustrate or highlight  

a piece of content/information.

They are typically shown as graphic 

elements and do not have active and 

inactive states.
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Mobile
Typography
(retina)

mB1

mB2

mBT

mH1

mH2

mH3

Body 1
Body 2

Body Title

Headline 1
Headline 2
Headline 3

Reader Regular

Reader Regular

Reader Medium

Reader Regular

Reader Regular

Reader Regular

24/30/0

20/26/0

24/30/0

48/54/0

36/42/0

30/36/0

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

1E1E1E

Name Sample Typeface Hex Pt Size/Leading/Kerning

The following type styles are the most  

frequently used formats throughout the  

Keurig.com mobile experience.

See HTML Wrapper for examples and reference.

http://keurig-htmlprototype.dev.tech.
ny.havasww.com/mobile.html
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Mobile
Typography - Links
(retina)

TEST LINKS
& CALLS-TO-ACTION 

The following are examples of text link  

calls-to-action to be used throughout  

the Keurig.com mobile experience.

Text Links are typically used within promotions 

and touts and always shown at the end  

of a sub-headline.

Typically Hover states are not needed in mobile, 

however they are still recommended to capture 

as Tap states and Selected States.

See HTML Wrapper for examples and reference.

http://keurig-htmlprototype.dev.tech.
ny.havasww.com/mobile.html

Reader Medium

Reader Regular

Reader Regular

24/32/0

24/32/0

24/32/0

FFAF00 - F19700

929AA5 - F19700

1E1E1E - F19700

Name Inactive State Typeface Hex Pt Size/Leading/Kerning

Text Link
Text Link
  Text Link
 

Tap/Active State

mL1

mL2

mL3

Text Link
Text Link
  Text Link
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Mobile Buttons
(retina)

Font:
Reader Bold (UPPERCASE)

Pt Size/Leading/Kerning:
24/30/0

BUTTON HIERARCHY 

1. Primary Button

2. Secondary Button

3. Tertiary Button / Text Links

Button styles reflect the hierarchy of 

action. Purchase related calls-to-action 

use the K-Yellow color. Informational 

buttons use K-Blue. 

Text Links with link arrows are typically 

used at the end of large bodies of 

copy.

BUTTON WIDTHS 

Button capsules should be a minimum 

width of 100px. Text within capsules 

should have a minimum margin of 2 

characters on either side.

Inactive State Tap/Active State

TERTIARY

Hover/Active (if button action is secondary)
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Iconography
(mobile - retina)

INTERACTION ICONS

Navigational icon (yellow) 

30px X 30px / 2px stroke

Navigational icon (blue) 

30px X 30px / 2px stroke

Default Hover/Active

Play button

50px X 50px / 2px stroke

Back button
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Iconography
(mobile - retina)

STATIC ICONS

Link arrow (yellow)

Link arrow (blue)

Menu graphical support 

1px stroke

Product compatibility
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Premium.
Smart.
Desirable. 

Premium

Elevate the way the brewers are 

presented by displaying the product 

on clean and uncluttered surfaces — 

against neutral backgrounds.  Highlight 

the form factor by using dramatic 

cropping and lighting, while still feeling 

natural and not overly staged.

Smart

Highlight the friendly and ease-of-use 

qualities of the brewer. Demonstrate 

the convenience of a single-serve 

system using simple / straight-on shots.

Desirable

Make the product desirable, something 

you’d proudly showcase in your home 

or office kitchen counter.  

Brewer
Photography
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Delicious.
Occasion-based.
Sensorial.

Delicious

Display K-Cups, cups and beverages 

around snacks, foods or fresh fruits. 

Occasion-based

Display all beverages around a 

particular occasion. From a Sunday 

brunch, to a casual set of bagels at the 

work place. Spark ideas, remind users 

that there’s a flavor and beverage for 

every occasion.

Sensorial

Trigger all 5 five senses.  Show a cut 

lemon or fresh grapes.  Invite the 

viewer to get closer to the taste. Make 

the viewer thirsty.

Appetite
Photography
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Lifestyle
Photography

Authentic.
Joyful.
Dynamic. 

Authentic

Capture a realistic and relatable human 

feeling. The viewer should feel like they 

are taking part in the photograph as 

opposed to just viewing a photograph. 

Joyful

Highlight the friendly and open nature 

of Keurig. Enjoying the brew you love 

should feel like a joyful experience.

Dynamic

Crop images and use compositions that 

feel exciting and engaging. This allows 

for focused storytelling and attention  

to detail.
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Authentic.
Distinct.

Authentic

Every brand story is unique. Lets tell in 

a way that is relevant and reflects their 

roots and heritage.

Distinct

Not all brands look alike, so we’ve 

created a design system that is flexible 

house each of the brand’s look & feel, 

while working harmoniously within the 

overall Keurig® brand.

Brand Stories
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Tazo

Barista 
Prima

Green 
Mountain
Coffee
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Grid System

Desktop Tablet Mobile
15 Column Grid 15 Column Grid 2 Column Grid

84px 10px20px 20px 58px 10px20px 20px 20px20px 20px

290px

640px1024px1440px
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Templates  
& Modules

PAGE TEMPLATES

Page Templates will be used to 

create the individual pages of Keurig.

com. Different page templates can 

accommodate various kinds of modules 

within them.

Homepage Template Storytelling Templates Store Template
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Desktop Templates  
& Modules

MODULES

Modules make up individual sections 

within a page template. There order 

and placement within a page template 

is absolute.

 

The variations of module options are 

what make up the different types of 

Page Templates. 

* Within subsequent .com releases  

  modules will be able to be re-order to  

  create more curated and personalized  

  experiences.

Modules w/ multiple layout options Category Modules Merchandising, Features Modules Multiple Items Modules
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Desktop Templates  
& Modules

HERO MODULES

Hero Modules are used as the initial 

module of a page.  

 

They contain three different options 

in terms of the amount of messaging 

desired - one main message with one 

to two supporting messages.

Main messaging is allowed two calls-

to-action made up of a yellow button 

for “Shop” related CTAs and one grey 

button for “Explore” and “Learn” CTAs.

Headline 30 Characters
Sub-headline copy 60 Characters.

Headline 30 Characters
Sub-headline copy 60 Characters.

Headline 30 Characters
Sub-headline copy 60 Characters.

Headline 30 Characters
Sub-headline copy 60 Characters.

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

SHOPEXPLORE
SHOPEXPLORE

SHOPEXPLORESHOPEXPLORE

1440 x 790px

721 x 790px 721 x 790px

867 x 790px

573 x 395px

573 x 395px

721 x 790px 573 x 790px

H1

B1

H4

B3 L2
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Desktop Templates  
& Modules

FULL WIDTH  
CONTENT MODULES

Used for large areas of content  

and storytelling.

Full Width Content Modules can 

contain two calls-to-action made up of 

a yellow button for “Shop” related CTAs 

and one grey button for “Explore” and 

“Learn” CTAs.

The main image area is 1440x800px, 

however the image is allowed to 

span the full width of a users browser 

window (up to 1920px wide).

Headline 40 character max
Headline 40 character max

Body Copy 200 character max.lorem ipsum 
dolor. Lorem ipsum dolor amet, consectetur 
adipiscing elit. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

1440 x 800px

SHOPEXPLORE

1920px

Headline 40 character max
Headline 40 character max

Body Copy 200 character max.lorem ipsum 
dolor. Lorem ipsum dolor amet, consectetur 
adipiscing elit. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

1440 x 800px

SHOPEXPLORE

1920px

H1

B3
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Desktop Templates  
& Modules

CALL-OUT & NOTIFICATION  
MODULES

Used for small areas of content  

and storytelling, such as limited time 

offers, notifications and promotional 

callouts. 1440 x 375px

TEXT

1920px

Headline 40 Characters
Sub-headline copy 60 Characters.

H3

B3
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Desktop Templates  
& Modules

SPLIT MODULE
(2-UP MODULE)

A split, or 2-up module divides the 

image are in half. Within this grouped 

module there are multiple options for 

the placement of copy and calls-to-

action based on communitation needs.

721 x 790px 721 x 790px

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

721 x 790px 721 x 790px

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

721 x 790px 721 x 790px

Headline 40 character max
Headline 40 character max

Body Copy 160 character max.lorem ipsum 
dolor. Lorem ipsum dolor amet, consectetur 
adipiscing elit. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

SHOPEXPLORE

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

721 x 790px721 x 790px

Headline 40 character max
Headline 40 character max

Body Copy 160 character max.lorem ipsum 
dolor. Lorem ipsum dolor amet, consectetur 
adipiscing elit. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

SHOPEXPLORE

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 40 character max
Headline 40 character max

Body Copy 160 character max.lorem ipsum 
dolor. Lorem ipsum dolor amet, consectetur 
adipiscing elit. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

Headline 40 character max
Headline 40 character max

Body Copy 160 character max.lorem ipsum 
dolor. Lorem ipsum dolor amet, consectetur 
adipiscing elit. Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

H1

B3 H4

B2 L2
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Desktop Templates  
& Modules

DUEL TOUTS

Duel Touts are placed at the bottom 

of every content page and before the 

footer. They are used as additional 

marketing areas to cross-promote 

content throughout the site.

Copy and CTAs within these modules 

can be positioned at the top or bottom 

(depending upon image assets used).

721 x 470px

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

721 x 470px Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

Headline 30 Characters
Sub-headline copy 45 Characters. CTA

H4

B2 L2
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Desktop & Tablet 
Navigation

GLOBAL NAV
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Desktop & Tablet 
Navigation

Inactive State Hover/Active State

STICKY NAVIGATION

Sticky Navigation is used on all  

Product Detail Pages.

As the user scroll deeper into content 

the page navigation “sticks” in a fixed 

position at the top of the page.

Sticky Navigation is meant to reflect 

all main areas of content on a long 

scrolling page. Click the nav items 

within the sticky nav will jump users  

to the appropriate section.
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Desktop & Tablet 
Navigation

TABBED NAVIGATION

Used on Category Pages or pages 

that require tertiary navigation with 

extensive filtering and sorting  

of content.
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Desktop & Tablet 
Navigation

PROGRESS NAVIGATION

For instances when it is necessary  

to communicate steps within a user 

flow. Progress navigation is typically 

used in instances such as form 

submissions and checkout flows.

TOGGLE NAVIGATION

Can be thought of as an On/Off 

or this/that switch. Toggles are used in 

instances where there are two different 

viewing or content options.
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Homepepage - New User v1



Homepepage - New User v2



Homepepage - Return User
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Brewers Landing Page
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2.0 Landing Page - v1



2.0 Landing Page - v2
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Beverage Landing Page v1



Beverage Landing Page v2
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Store Landing Page



Store Landing Page (Alt touts)
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Brewer PDP |  Step 1



Brewer PDP |  Step 2



Brewer PDP |  Step 3
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Brewer Category
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Beverages Category (grid view + facets)



Beverages Category (list view)
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Beverage PDP
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Oops Page (v1)



Oops Page (v2)
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Mega Nav
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_Thank you




